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World-leading athletic brand uses Interactions
IVA to deliver a premium customer experience.

With customer experience as the #1 priority, a world-leading athletic brand stepped up their game by
launching an Intelligent Virtual Assistant (IVA) with Interactions in 2021. The shoe and apparel giant traded
in their simple IVR for a digital agent whose quality and persona embodies that of their brand. Starting with
one country and one line of business, unparalleled success led them to expanding across 28 countries, 6
languages, and 4 lines of business. They now deliver a unified customer experience across the globe that
provides premium savings for their agents and bottom line.
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